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Abstract

The aim of this research paper is to investigate the adoption of digital branding among specialty eatery start-ups in a post-pandemic environment.
The study analyses the relevance of digital branding's advantages and drawbacks, and examines the intention of specialty eateries to adopt digital
branding. Additionally, the research investigates the mediating influence of digital support and awareness on the adoption of digital branding. A
detailed Google-form-based survey was conducted on 231 small cafés and restaurants in Maharashtra's major cities that opened after COVID-19
(Mumbai, Pune, Nagpur, and Thane) to collect primary data. The data was analysed using the AMOS (Analysis of Moment Structures) program. The
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